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Kering Chief Sustainability Officer and Head of International Institutional Affairs Marie-Claire Daveu. (Courtesy
Photo)
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As educated consumers around the world become increasingly concerned about corporations’
impacts on social issues including worker conditions, income inequality, and environmental
sustainability, the global luxury industry has been grappling with ways to shed an ostentatious
image and catch up with the times. Kering, one of the world’s biggest luxury conglomerates and the
owner of some of the world’s top high-end brands including Gucci, Balenciaga, and Alexander
McQueen, has been undertaking some of the biggest corporate social responsibility (CSR) and
sustainability initiatives in the industry in a move that aims to redefine what future generations
associate with the word “luxury.”
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Kering is working to weave the ideas of sustainability and social responsibility into its business
model and brands’ DNA with a comprehensive plan to meet benchmarks in areas such as supplier
practices, carbon emissions, PVC-free products, hazardous chemicals, sustainably sourced raw
materials such as gold and diamonds, and more. It also publishes a report on its “environmental
profit and loss,” and sponsors programs to prevent violence against women worldwide.
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As China remains one of the brand’s most important consumer markets while facing significant

struggles with issues such as worker conditions, product safety, and pollution, the country is a key
area of focus for Kering (especially as China’s younger generation becomes increasingly socially
conscious). On June 3, the Kering Corporate Foundation held a social entrepreneur awards
ceremony in Beijing, which provided a grant to charitable jeweler the Starfish Project. One day
earlier, it held an event in Hong Kong where it recognized the sustainability efforts of its brands.
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To learn more details about Kering’s CSR and sustainability initiatives—and why they’re so
important in China—we interviewed Kering Chief Sustainability Officer and Head of International
Institutional Affairs Marie-Claire Daveu.

How does China factor into Kering’s global corporate social responsibility strategy?

At Kering, we go beyond the conventional concept of CSR, which is often more focused on
philanthropy, with the aim of becoming a truly sustainable business.

We are integrating sustainable practices across all of our operations, and implementing new
business models that take into account the conservation of our planet’s natural resources. Via the
innovations we are developing, our aim is to reduce our environmental impact in every single one
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